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Instructions
1)  Thank you again for your order.  Please complete the following for each item specified.  Your website will be crafted with the content that you provide here.
2)  Once you’ve completed this document please click here to be linked directly your accounts profile (1) upload this completed document, directly into your online account as well as the (2) company logo, (3) a ZIP (ed) file of all graphics you’d like to provide. (If you are unsure how to zip a file and are a Microsoft user click here. If you are unsure how to zip a file and are a Mac user click here).
For an example of a completed Website Documentation click here
Homepage Content

(copy and paste desired content here)
About Us
(copy and paste desired content here)
Product & Services
(copy and paste desired content here)
News & Information
(copy and paste desired content here)
Contact Information

(copy and paste desired content here)
Preferred URL

(something like www.yourpreferredwebsite.com)

Emails (3 max)
(something like: chris@yourpreferredwebsite.com, mbernard@yourpreferredwebsite.com)

Top Keywords / Keyword Phrases (5 max)
(what words do you want to rank for on Google?)
1. 
2.

3.

4.

5.

Preferred Color Scheme (we will match logo colors in all cases for consistency)
(red, green, blue, magenta, bright yellow, neon green, etc)
CLIENT PROFILE

General Information

1. What makes you unique in your market place(s): 

2. What are some of your industry buzz terms:

3. What keeps you up at night:

4. Tell us a little about the history of the company:

5. Tell us a little about the history of your industry:

6. Where are you going as a company (1 year, 5 years)?

7. What are some potential growth areas (now, months, years)?

8. Are there any danger areas in your industry (pitfalls or cautions we should know about to avoid)?

Market

1. How would you define your marketplace (competitive, marginally competitive, not competitive)?

2. Who are your primary competitor(s)? Who are your secondary competitor(s)?

3. How do you definite your market areas? ("X" number of miles radius around locations, city/state, state, county, MSA (metropolitan statistical area), DMA (designated market area), other):

4. How would you define your place within your market (dominant, competitive, representative)? Do you want to change this?

5. What is the geographic area(s)? (city, state, regional, national, international):

6. Do you want to grow, maintain, or shrink your current market(s)?

Operations

1. Are physical (store) locations necessary to make a sale?

2. What is your Average Order Size (AOS?) (overall and top three product/service)

3. What is your Profit Margin (overall and top three product/service)?

4. What are your annual sales (overall and top three product/service)?

Advertising

1. Do you have an advertising budget already in mind (specific budget amount, estimate maximum spend, an estimated range)?

2. What are the goals of the placements? For example, grow internet enrollment by 10% by December or increase web based coupon usage by 15% over the next 6 months.

3. Who is the target customer? (primary, secondary, tertiary)

4. Are you doing advertising on television, radio, billboard, magazine, Internet? If so, what is focus and frequency of the advertising message?

5. Are you doing direct marketing via traditional direct mail, opt-in-email? If so what is this advertising message frequency and focus?

6. Do you have a call to action; possibly based on a seasonal or promotional offering? This might include something like, "get 5% off early Winter enrollment fees" or "free oil changes for 1 year with the purchase of a set four tires."

7. Do you have a website? What is/are the URL(s)? Do you currently use a website analytics product?

8. What are the top 5 things you like and dislike about your current site?

Administration

1. Current contacts:

General
Please add any additional information you think would be helpful below.
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